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This is a non-profit initiative to publicise the
history of Tourism. We aim to be a communal
enterprise so anyone who would like to get

involved is welcome to join us.
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The Museum of Tourism enjoys the support of the
following individuals, institutions and businesses, who via
various kinds of support, donations and contributions,
ensure this project is continually evolving.

Managers

Alberto Bosque Coello Rafael Guzman Villarreal Javier Mateos de Porras Raul Garcia Cuesta Naide N6brega
Coordinator Gomez

+ 600 collaborators around the world
+30 Community managers at our social media
Click at Around 100 companies and institutions

https://themuseumoftourism.org/responsables-y-colaboradores/



We document the history of tourism in 2 ways:

On site "rooms”

The Museum of Tourism is not based in one particular place, but is instead a
global Museum with a wide reach. Our location is the world itself, and in
particular, any place where we have a "room" meaning an allocated space
displaying items linked to the history of Tourism, e.g travel guides, photographs,
postcards, posters or souvenirs... Each room has its own individual theme, which
must always relate to its geographical location.

Our social media

We publicise the history of tourism on our Media in 18 different languages thanks
to help from 35 Community Managers..

Click to discover all of our Social Media pages and profiles
https://themuseumoftourism.org/siguenos-en-redes-sociales/
https://themuseumoftourism.org/pdfs/el-museo-del-turismo-en-redes-
sociales.pdf



We invite you to have a look to our web page

https://themuseumoftourism.org

RESPONSABLES Y COLABORADORES SALAS NUESTROBLOG DEINTERES VEGAINCLAN PARTICIPA ANOTHER LANGUAGES
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EL LEGADO DEL TURISMO

Te acercamos la historia del turismo

SIGUENOS EN REDES SOCIALES CONOCE NUESTRAS SALAS




More than 100 rooms around the world such as the
following examples

Click for the updated map of the rooms: https://themuseumoftourism.org/salas/
4 Hotel Dona Maria. Sevilla 9 Museum Gaudi. Casa Botines. Leon
History of the hotel and tourism in Sevilla History of tourism in Leon

Room Room

1 5 h N AR | MA il 1 7 Tourism Institute Alhamar. Granada

Histery of the hotelanditourism,in Madrid R . History of tourism education and teaching
Room o1y



1 8 Castello D'Albertis. Genova

Life of the tourism pioneer Capitano
Room

D'Albertis
:z 1 Viajes Piamonte. Buenos Aires
History of Viajes Piamonte
Room Ry J

2 9 Parador de Limpias. Cantabria

History of Paradores
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Vefa Tours. Porto
History of St. James' Way

Europamundo Vacaciones. Madrid

History of Europamundo, JTB
and tourist sector

Hotel Holiday Inn. Moscow

History of tourism in the USSR
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2 Centro atendimento ao turista. Porto de Galinhas 6 3 Gabinete Portugués de Lectura de
5 Pernambuco

History of tourism in Porto de Galinhas

Room Room History of tourism between Brazil and Portugal
7 0 University of Malaga. Malaga 7 4 Monastery of Guadalupe. Céaceres
History of tourism in Malaga and the Costa del Sol
Room Room History of religious tourism
— 2 -
8 0 Hotel Holiday Inn Montevideo

Room History of tourism in Uruguay
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ROOMS ON SITE
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https://www.google.com/maps/d/edit?mid=17r3a6FPe1YdZ2ToNXTg3O72T3wNi5UAv&ll=7.0547194312265376%2C0&z=3

Our social media
We publicise the history of tourism
on our Mediain 18 different

languages thanks to help from 35
Community Managers.

Click to discover all of our Social
Media pages and profiles:

Te acercamos la historia del turismo. El
museo del Turismo

Ponemos en valor a las perscnas, empresas y
destinos que han puesto las bases del mundo del..,
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https://www.facebook.com/ILMUSEODELTURISMO
https://www.facebook.com/elmuseodelturismo
https://www.facebook.com/omuseudoturismo
https://www.facebook.com/TheMuseumOfTourism
https://www.facebook.com/%E3%83%84%E3%83%BC%E3%83%AA%E3%82%BA%E5%8E%B6%E5%8D%9A%E7%89%A9%E9%A4%A8-109576303810995
https://www.facebook.com/%E0%A4%A6-%E0%A4%AA%E0%A4%B0%E0%A5%8D%E0%A4%AF%E0%A4%9F%E0%A4%A8-%E0%A4%B8%E0%A4%82%E0%A4%97%E0%A5%8D%E0%A4%B0%E0%A4%B9%E0%A4%BE%E0%A4%B2%E0%A4%AF-102619627979736
https://www.facebook.com/TourismMuseum
https://www.facebook.com/%E6%97%85%E6%B8%B8%E5%8D%9A%E7%89%A9%E9%A6%86-110470894048961
https://www.facebook.com/Le-Mus%C3%A9e-du-Tourisme-113861190381869
https://www.facebook.com/HetToerismeMuseum
https://www.facebook.com/Das-Tourismusmuseum-103988601378045
https://www.facebook.com/Muzeum-Turystyki-106864351087518
https://www.facebook.com/Muzeum-cestovn%C3%ADho-ruchu-105542081439812
https://www.facebook.com/%D9%85%D8%AA%D8%AD%D9%81-%D8%A7%D9%84%D8%B3%D9%8A%D8%A7%D8%AD%D8%A9-107132264393902
https://www.instagram.com/museo_turismo/
https://www.instagram.com/omuseudoturismo/
https://twitter.com/museo_turismo
https://www.youtube.com/channel/UC7e9k099nspuvw_LsRhodfg
https://www.tiktok.com/@elmuseodelturismo
https://www.linkedin.com/authwall?trk=ripf&trkInfo=AQFocI6KZtQaoAAAAXh5hwS45tDrOse1kGyEPuNUicXHUcCm3ILqlPD9Ddh_jfZ3EpWzLkstN1gNjFBUCUQpleLy5cz1hI8AwqFTf2p_X6YUi6qGgRCf2LvIMri2yfQ7-wc2lfM=&originalReferer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fthe-museum-of-tourism
https://www.instagram.com/ilmuseodelturismo/
https://www.facebook.com/Turistmuseet-100243122357644
https://www.facebook.com/Muzej-turizma-103771165421143
https://www.instagram.com/le_musee_du_tourisme/?hl=es
https://www.facebook.com/profile.php?id=100083378160890
https://www.facebook.com/El-Museu-del-Turisme-110164838567306/
https://www.instagram.com/hettoerismemuseum/
https://www.instagram.com/themuseumoftourism/
https://www.facebook.com/ATurizmusMuzeuma
https://www.instagram.com/dastourismusmuseum/
https://www.instagram.com/aturizmusmuzeuma/
https://bsky.app/profile/elmuseodelturismo.bsky.social
https://open.spotify.com/playlist/6CbJCVlKwRJfGLjzsdVhJC?si=IHDSU9vPQnCKTTDPjoCrxw&pi=ECecQGH8QUKkx
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EL LEGADO DEL TURISMO

Q..rmu jmmn descentrabizado es evidente: hay ya salas
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Un sevillano de
Valladolid, el impulso
de una exposicion y
alguna que otra fonda
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Apertura de la Sala 39
del Museo del Turismo
en Japon

|"‘-.|!'|“_~'1 rl;:lr!'l[illa‘lt;l',' informar GQue ya se encuentra
ableria la sala nimero 39 del Museo del
Turismo. Esta aperiura nos entuslasma
especialmente ya que suma a la lista un
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Europamundo inaugura
en su sede la sala 25 del
Museo de Turismo

Consta de cuatro secciones en las
que los visitantes pueden observar
la historia del turismo, la de otras
empresas turisticas, lade JTByla
de la compafiia
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El turoperador Europamundo, denirg
de las actividades que ha realizado a
Fitur, ha inaugurado en su sede la sala
25 del Museo del Turismo. Una
imiciativa sin animo de lucro cuyo
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G The Westin Palace

Inauguramos la "Sala n® 15" del
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Este negocio familiar, regentado por la tercera
Museo del Turismo en nuestro 1912 generacion, repasa sus hitos y evolucion con un

Museo-Bar, que esta dedicada a m cam QUER TERRENO acto conmemorativo htto://ow . Ilv/1Stx300YL sk

Vega-Inclan, una de las figuras mas Sespmasor

relevantes de la historia del turismo e DA FEIRA DOS 7 E DOS 23
Arpuada st Lame ™

i n F "": r! ana apenas cinco g s Sy vy i Pt do At s e wrem g eI g, ey
wenalton & parRgene O CoTES Mo e Crentea p e MUta i T S S ST R 1 s o

Estamos encantados de — = ==
participar en este proyecto con —r—— “"ﬂ- 51 N[y ). Café Santa Cruz

[ — — i B —

Diario de Coimbra €

e ol | s e TERT T mmeioren ™ il s | o (WETH N, T i © i o

El Hotel Selu celebra 50 anos de
una historia paralela a la del turi...
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Rusia. Concretamente en el Hotel IHG

Sevilla celebra los 90 afios de la gran

Holiday Inn Tagansky de Mosci
Exposicion de 1929 que transformo la ciudad

MARCO BERCHI



Click here for our updated Press Clipping
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https://docs.google.com/spreadsheets/d/11w4I5gRSzYvPzjz41unwphnbdyyArKvJ/edit#gid=993574491

Our Museum is a communal enterprise open to any
individual, business or institution who wishes to join
us. Everyone is welcome to participate and
cooperate with us. You can open a room, donate any
material, look for another collaborator,
publicise the Museum in any way,...



“The Museum of Tourism” has no central office but features “rooms” in
various places across the world, including inside travel agencies, hotels,
restaurants, museums and tourism offices.

The Museum invites interested parties to “open” rooms in places all over the
world with a connection to tourism. Any “room” in our museum must, however,
have the following features and comply with the following requirements:

1.The “Rooms” are permanent rather than temporary exhibitions.

“Opening” a room involves a commitment to keeping it open long term. Having a
room in the Museum is thus a permanent undertaking. However, the business or
organisation which “hosts” i.e provides the premises for the Room or indeed the
Museum can ask for this partnership to end, for any justifiable reason, at any time

and “close” the “"Room”.

2.Hosting a “Room” in the Museum of Tourism entails no financial commitment from

either party.



3. The business or organisation hosting the “Room” must commit to ensuring that the
room is in a visible place, remains clean, is secure, well-lit, furnished with interesting
contents and properly looked after. Every “Room” should have a supervisor tasked with its
upkeep and ensuring it remains in good condition.

4. Each “"Room” is to be dedicated to a theme linked to the history of tourism, to be
chosen by the hosting company/organisation. This theme may be very specific (e.g. the
story of the founder of the business) or very general (e.g. the history of tourism in a given
country or the history of travellers).

5. The space used may be a wall, but the most usual format for a “Room” is a display
cabinet in which items are showcased. The display cabinets hosting “rooms” at present
come in a variety of shapes and styles, as determined by the place they are located in.The
display cabinet must be provided by the hosting company or organisation. It is also
possible for another business to provide the display cabinet to the business or
organisation hosting the “Room”. In this case, the provenance of the cabinet must be
stated in the sign describing the Room.



6. Although display cabinets may come in many different shapes and sizes, all should be
clearly visible, shut securely and feature a cold internal lighting system.

7. The display space should include items related to the cabinet’s theme, including photos,
postcards, books, travel guides, souvenirs, tourist information and posters. It is up to the
“Room Supervisor” to choose the contents and provide the items in question. The cabinet
contents never become property of the Museum. In certain circumstances, the Museum of
Tourism may make a financial contribution to supplement the contents of the Room.

8. The Room must be identified with a number which will appear on a poster of DIN A3 size
provided in a standardised format by the Museum. The poster should include information
about the Museum, including about its website and social media in English and also in the
language of the country where the Room is located.

9. It is the duty of the "Museum of Tourism” to ensure that each Room is part of the Museum,
by providing information about each room on its website and social media. Thus, the
“supervisor” of each room and the company/organisation hosting the Room become Museum
associates, alongside all those who make the Museum’s existence possible
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Email us at:

8 info@themuseumoftourism.org

@ https://themuseumoftourism.org/ THE MUSEUM

oF TOURISM

ORG

A LEGACY OF TOURISM



